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SALES TO DATE & STOCK AVAILABILITY

- XX lots sold
- XX lots available to sell, sized from XX to XX

- Prices between $ and $

- Open to builder and joint marketing campaigns




villawanc

CONSTRUCTION UPDATE

- Stage 21A/B and Stage 22 under contract

-  Branch sewer construction has commenced

SOC Expected Titles

21A & B July 2019 July 2019
22 September 2019 September 2019
23 November 2019 November 2019
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ASPIRE PURCHASER DATA



PURCHASER PROFILE
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Current Living Circumstances Years Resided at Current Residence
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Vehicles per Household )
P Occupation
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[ 16.84%
Clerical and Service Wo... 2.44% —
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Estate Enquiry Source - Target Marketing - Top 10 (%)

Builders -
0% 10% 20% 30%

Estate Visits Before Purchase
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Reason for selecting estate - Top 10 (%)

Location

Parks & Gardens
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Proposed House Storeys

Single Storey

@ Double Storey @Single Storey

Planned House Price Range

$200,001 - §250,000
$250,001 - §300,000
$300,001 - §350,000
$350,001 - §400,000
$400,001 - §450,000

$150,001 - §200,000

Double Storey

Proposed House Size
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$21-255q @> 305 @26-205g @16-205g

Construction Timeframe

& - 12 Months Immediately

<« 3 Months

@ Immediately @ < 3 Months @6 - 12 Months




Value of Purchase
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Lot Frontage - Top 10 (%)
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AFFORDABLE HOUSING

PRICE INCREASES LEAD TO VOLUME CHANGES AND
MARKET SHIFT

PLUMPTON -

MONTHLY
MEDIAN PRICE
VS MONTHLY

SALES
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$350,000
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$250,000

$200,000

$150,000

impton - Monthly Median Price vs Monthly Sales

Tipping Point

Jul-17 Aug-17 Sep-17 Oct-17 Nov-17 Dec-17 Jan-18 Feb-18 Mar-18 Apr-18 [May-18 Jun-18 Jul-18

Source: Oliver Hume Research

Number of Sales

- Sold Price

140

120

100

80

Prices reached a ‘tipping
point’ forcing changes in
buyer decisions and
vendor strategies

Buyers and developers
substituted towards
smaller lots & townhouse
products

Sales volumes declined as
smaller lots were chosen
and median prices
retreated from peak




TIPPING POINT CASE STUDY — PLUMPTON/FRASER RISE on

PRICE INCREASES LED TO SHARP
INCREASE IN SMALLER LOTS

UL ETEI < Tipping Point
60% PERCENTAGE .
SHARE BELOW Lots sized below 250
0% 2505QM sgm now represent well
° over a third of Plumpton
sales
40% 37.5%
30%
20%
Sharp increase in market
10% share occurred around Q4

4.4%

2.4% 2017 (tipping point)

0%
Q12016 Q22016 Q32016 Q42016 Q12017 Q22017 Q32017 Q42017 Q12018 Q22018

Source: Oliver Hume Research



PLUMPTON/FRASER RISE on

MARKET CHANGE — LOTS SUB 250 SQM
HAVE EMERGED AS KEY SEGMENT

2016 2017 3% 2018
< 250 sqm

a.
@

28%
< 250 sqgm

~

Median Price: Median Price: Median Price:
$263,500 $301,000 $323,000
0- 200 sgm. 201 - 225 sgm. 226 - 250 sqm. 251 - 275 sqm. 276 - 300 sqm.

Source: Oliver Hume Research W 301-325sgm. W 326 - 350 sqm. W 351-375sgm. W 376 - 400 sgm. m401+



POPULAR LOT SIZES IN PLUMTON/FRASER RISE — 2017 2018 ol

Lot Size Jan-Dec 2017
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OH Research

not constitute advice. We have reli
prepared in good faith and with due
o liability for negligence or otherwise

Important: The information in this document has been prepared a general guide only and d
information from sources generally regarded as authoritative. Whilst the information has beel
representation is made in relation to the accuracy of the whole or any part of the publication.

mirrored, reproduced or copied, without written consent. The document may contain future forecasts of a range of variables, which can be
affected by a significant number of unpredictable factors, including social and economic conditions. It only represents the best judgements a
estimates, made by Oliver Hume Research. No assurances can be given that the forecasts will be'achieved. This document should be read i
conjunction with any other documentation prepared by the marketing agent and associated consultants.



