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ASPIRE
SALES

2018 YTD

PURCHASER PROFILE

TOP SUBURBS
1. Fraser Rise
2. Caroline Springs
3. Hillside
4. Sydenham
5. Taylors Lakes
6. Taylors Hill
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AFFORDABLE HOUSING

PRICE INCREASES LEAD TO VOLUME CHANGES AND 
MARKET SHIFT

Buyers and developers 
substituted towards 

smaller lots & townhouse 
products

Sales volumes declined as 
smaller lots were chosen 

and median prices 
retreated from peak

Prices reached a ‘tipping 
point’ forcing changes in 

buyer decisions and 
vendor strategies

Source: Oliver Hume Research
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Plumpton - Monthly Median Price vs Monthly Sales

Tipping Point

PLUMPTON -
MONTHLY 

MEDIAN PRICE 
VS MONTHLY 

SALES
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TIPPING POINT CASE STUDY – PLUMPTON/FRASER RISE

PRICE INCREASES LED TO SHARP 
INCREASE IN SMALLER LOTS

Sharp increase in market 
share occurred around Q4 

2017 (tipping point)

PLUMPTON -
PERCENTAGE 

SHARE BELOW 
250SQM

Tipping Point

Lots sized below 250 
sqm now represent well 
over a third of Plumpton 

sales

Source: Oliver Hume Research



PLUMPTON/FRASER RISE

MARKET CHANGE – LOTS SUB 250 SQM 
HAVE EMERGED AS KEY SEGMENT

201820172016

Median Price: 
$263,500

Median Price: 
$301,000

Median Price: 
$323,000

Source: Oliver Hume Research

28% 
< 250 sqm

3% 
< 250 sqm



POPULAR LOT SIZES IN PLUMTON/FRASER RISE – 2017 2018

Source: Oliver Hume Research. 
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Lot Size  Jan-Dec 2017

% Lot Mix (LHS)  Gross Average Price (RHS)
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Lot Size  Jan-Jul 2018

% Lot Mix (LHS)  Gross Average Price (RHS)

• In 2017, the most popular lot mix purchased 
by buyers was between 326-350 sqm (27% of 
all sales) but this declined to 10% of all sales in 
2018.

• Due to lot price escalation and changes in 
buyer dynamics, lots sized 200 sqm and below 
have experienced increased demand in 2018.

• Comparison of lot mixes between 2017 and 
2018 shows that the market trends are moving 
towards smaller lots due to housing 
affordability, lifestyle preferences and other 
reasons.
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YOU

OH Research

Important: The information in this document has been prepared a general guide only and does not constitute advice. We have relied upon 
information from sources generally regarded as authoritative. Whilst the information has been prepared in good faith and with due care, no 
representation is made in relation to the accuracy of the whole or any part of the publication. No liability for negligence or otherwise is assumed 
for any loss or damage suffered by any party resulting from their use of this publication. The whole or any part of this publication must not be 
mirrored, reproduced or copied, without written consent. The document may contain future forecasts of a range of variables, which can be 
affected by a significant number of unpredictable factors, including social and economic conditions. It only represents the best judgements and 
estimates, made by Oliver Hume Research. No assurances can be given that the forecasts will be achieved. This document should be read in 
conjunction with any other documentation prepared by the marketing agent and associated consultants.


